
#1. The top new toys boast  
health-grade silicone.
If Chad Braverman, my tour 
guide and COO of Doc 
Johnson, ever met a genie,  
he’d wish that his whole 
factory could work with only 
one material: health-grade 
silicone. “It’s very hygienic 
because it’s completely 
nonporous. You can put it  
in your dishwasher or boil  
it in hot water to disinfect it.  
It also warms to your body  
faster, we can make it soft  
or incredibly firm, and it just 
feels great.” It also inhibits 
bacteria growth and doesn’t 
contain phthalates, a plastic 
chemical that’s been linked  
to adverse health effects. 

“Silicone is expensive,  
so you’ll pay double or triple  
what you would for a dildo  
that’s made of elastomer or 
PVC—both of which make 
more realistic-looking  
toys—but people want to  
spend money on silicone.”
Your Takeaway: Invest in a 
silicone toy. It is healthier for 
your hoo-ha, lasts longer, and 
makes after-play cleanup easy.

#2. You—yes, you—are 
influencing toy prototypes.
When Braverman sees trends  
in customer reviews or 
comments, he and his team  
will consider changing a toy,  
or making a whole new one, to 
meet that demand (in this 
word-of-mouth industry, it 
pays to satisfy). For instance, 
after receiving complaints 
from women about how 
vibrating cock rings stop 
stimulating their clitoris when 
their partner pulls out during 
intercourse, Doc Johnson 
designed a new C-ring with a 
vibrator that sits parallel 
(rather than perpendicular) to 
a guy’s shaft, so that his partner 
gets maximal clitoral contact.
Your Takeaway: If a toy is less 
than thrilling, write a review or 
contact the company directly. 
Be specific about the problem 
or what tweaks would help (as 
in, “The on/off button would  
be easier to hit if it were two 
inches higher”). 
#3. Companies are racing to 
meet your rising interest in 
each other’s back doors.
There are a ton of rear-end 

toys proudly displayed in  
Doc Johnson’s showroom. As 
it turns out, anal is hot right 
now. “It’s been one of the 
biggest markets for us over the 
past few years. Not just for 
women, but for straight men 
as well,” says Braverman. 
Other companies are seeing 
this surge too. Steve Thomson, 
global marketing director  
of sex toy company LELO, says 
that their remote-controlled 
Hugo prostate massager  
(for straight men) was the 
brand’s best-selling product 
for Christmas last year. 
Sounds like some ladies  
got a gift tip! 
Your Takeaway: Since these 
are products that your body 
will want to get adjusted  
to gradually, beginners should 
opt for starter kits with plugs 
that range from small and thin 
to bigger and thicker.
#4. Manufacturers piggyback 
off of Silicon Valley—a lot.
Remote controls, 
rechargeable ion batteries, 
and Bluetooth have all found 
their way into sex toys. The 
next frontier? It’s the same  
as what Facebook’s Mark 
Zuckerburg is after: virtual 
reality. Adult entertainment 
studio Naughty America is 
already making porn that can 
be watched on VR goggles. 
And products are not far 
behind. “Maybe it will be a 
sex toy that connects to an 
avatar of your own partner,” 
projects Braverman. Or what 
about utilizing artificial 
intelligence? “I think we’re 
going to see smart products 
that sense our experience  
and respond accordingly,”  
says Tristan Weedmark, 
We-Vibe’s global passion 
ambassador. Yes, robot-
assisted climaxes may indeed 
be coming soon. 
Your Takeaway: When buying 
vagina-related tech, you will 
probably want to wait for 
version 2.0. Just like the 
most-hyped smartphone 
releases, there are usually 
kinks in early tricked-out toys 
that need to be fixed in order 
to make them even kinkier.  n

Sex  Sells
WH senior editor Faye Brennan went inside the country’s biggest sex toy  

factory (the Willy Wonka of big willies!), and oh, what she learned. If you want 
steamier orgasms, you can’t miss a word of her report.

It’s a piping hot day in L.A. Both outside, in  
the 90°F air that’s settled into North Hollywood, 
and inside, where liquid elastomer and PVC  
are being heated to 300°F in large ovens, then 
hand-poured into copper molds of dildos.  
And dongs. And butt plugs. And strokers. Yep,  
I’m standing in the middle of Doc Johnson’s 
factory, the largest sex toy manufacturer in 
America. You think your bedroom is where the 
magic happens? Ha. Try this 215,000-square-
foot behemoth of an operation where, every  
day, 15,000 toys roll down the production line, 
ready to supply millions of orgasms.

I see no smirks or giggles from the nearly  
300 employees working the line as they inspect 
freshly made nine-inch Ballsy Super Cocks or 
smooth the ends of fake-vagina sleeves. Because 
producing pleasure is no laughing matter: This is 
a $15 billion dollar industry that’s expected  
to reach $52 billion by 2020—a growth that’s due, 
in part, to more normalizing toy talk in media 
(think Broad City’s episode about pegging). 
Companies now have the means and the demand 
to create the most innovative products to get you 
and your partner off. Need a mojo boost? There’s 
so much planned for your sexual enjoyment.

50 YearS of 
VibraTorS! 

The most buzzed-about 
toys of the past five 

decades, according to 
Carol Queen, Ph.D., 
curator of antique 

Vibrator Museum and staff 
sexologist at retailer  

Good Vibrations

Color TheorY
The most popular sex toy colors  
are pink, purple, and blue. While  

researchers haven’t specifically looked  
at why, we’ve got a guess: A study  

published last year in the Archives of Sexual 
Behavior found that once gender-specific 
colors (pink for girls and blue for boys) are  

learned by age 2, they subconsciously 
influence what toys children choose to  

play with from then on. Yes, even  
when you’re shopping for a 

 very adult plaything.

2000s: We-Vibe
“It was innovated based on 
couples’ desire to use a toy 

during intercourse. Its narrow 
neck and U-turn curve let the 

vibrator stimulate your clitoris 
and G-spot simultaneously—

and it introduced many men to 
the pleasures of vibration.” 

1980s: Smoothie
“Sporting a fairly strong 

vibration for a battery vibrator, 
and not designed to look like a 

penis, this also came in an 
array of candy-toned colors.”

2010s (so far): Stronic
“This isn’t just a vibrator—it’s a 
thruster. It brings the sensation 
of intercourse to a solo user by 
moving in and out on its own!”

 Sex 

1990s: rabbit Pearl 
“It was popular before Sex and 

the City, but that TV cameo 
made it really famous. The 
design allows it to provide 

clitoral and vaginal stimulation 
at the same time.”

1970s: hitachi  
Magic Wand

“The feminist sex toy 
enthusiasts of that decade 

spoke very highly of the Magic 
Wand. It lasts a long time  
[you can plug it into a wall 

socket] and is endowed with  
a vibration strength that  

many women love.”
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